Giving a face to
your company’s
employee-led
diversity groups.

Meet
Fer Vasgran...
Hello
there...
My name is Fer and I’m the Chief
Creative Director here at NOTA.

Did you know that...one way
companies achieve DE&I is through
communities of Inclusionemployee-led groups that promote
diversity and a culture of belonging.
These communities provide a safe
space for employees to discuss
topics and participate in activities.
And when it comes to branding, they
rely on makeshift logos that vary
widely in quality and consistency.
Sad, I know...

If that’s your case, DON’T WORRY!
We’re here to help you fix that.
You see, my main role is to design
inclusive brands that are suitable
for the company’s visual package in
order to have consistency and
alignment between all groups and
their graphic content.

You may be asking..How?
Let me show you the journey
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This is it!
Our magic formula
you can say haha!

Let me explain
it to you...

With a brief in hand, we collaborate with
your communities to create an official logo
system to represent their unique identities,
while fitting into the larger community of
Inclusion Umbrella.

Next, we will be able to take the larger
brand palette, and for each community
personalize their branding.

As a result...Each group has a unique
brand identity to market themselves,
while fitting together as the communities of
Inclusion.
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Ok enough theory!
Let me show you what a
real inclusive branding
project looks like!

Project Overview

In our experience, there are few companies
that devote as much time, consideration, and
resources to Diversity and Inclusion. Beyond a
moral necessity, we need to see D&I as “the
foundation of the new business model” and
absolutely critical to our ability to thrive in an
increasingly competitive global landscape.

The problem?

Most of the companies are relying on makeshift
logos that varied widely in quality, consistency,
and branding. It was time to level up, and
invest in their diversity groups with logos that
were suitable for t-shirts, events, promotional
items and more.

Our solution

We create a group of three circular shapes to
develop each logo within. We then defined color
palettes, taken from the larger brand palette, for
each community to further personalize their
branding.

The first element of the
Awareness logo is the
“enviorement”. This ring
(in color) represents the
person (in white) and the
enviorement that surrounds
him/her, formed by his
beliefs and experiences.

The second element is the
“essence” Represented by
an outer sphere of color
and textures that ilustrate
the culture and personality
of the group that makes it
up.
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The third element is the
“intersection”. The union
between the environment
and the essence results in
the mixture of the person
with the culture, forming a
whole, unique, valuable
and represented.
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The logos

ASIAN

HISPANIC

PRIDE

BLACK

DESI

WOMEN

COMMUNITY

COMMUNITY

COMMUNITY

COMMUNITY

COMMUNITY

COMMUNITY

Brands in Action
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What did you think?
Are you ready to start your
own journey?
I hope to see you at
the kick-off meeting

Start your journey with NOTA
today!
notainclusion.com

